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At Annan and Bird 
Lithographers, the right 
fit is important. The 

company’s motto speaks volumes 
about its position in the printing 
industry. Its dramatic shift from a 
small company to its stature as a 
multi-service, international, techno-
logically enhanced industry giant, 
proves Annan and Bird does give its 
customers the right fit. 

Under the Consolidated Graphics 
umbrella, Annan and Bird employs 
approximately 150, has revenue of 
CAD $40 million and services the 
packaging and POP markets in the 
US and Canada. It operates primari-
ly as a large format printer with the 

most up to date KBA, Mitsubishi, 
Harris and Heidelberg multi-color 
machines. In addition to the large 
format printing service, Annan and 
Bird also offers film lamination, 
sheeting and digital imaging. Mike 
Pillo, Sales Manager at Annan and 
Bird, says the company’s greatest 
asset is its knowledge, quality and 
dependability. 

“The greatest benefit of Annan 
and Bird to customers is knowledge 
and understanding of their indus-
try,” says Pillo. “In packaging and 
display, we not only look at the jobs 
through the eyes of printers, we 
look at it as a packaging and dis-
play company. All the materials we 
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use are specifically engineered to 
make sure we don’t have the issues 
those industries struggle with. I’d 
say it’s that along with quality and 
dependability. We have been told by 
a number of customers our quality 
standards are above everyone else. 
And when we say we’ll do some-
thing we do it.” 

John Bird, President of Annan and 
Bird and son of founder Jack Bird, 
has been with the company since the 
start. He agrees with Pillo’s assess-
ment of the company and adds 
Annan and Bird looks to always find 
the most up-to-date processes and 

technologies. “We are committed to 
finding ways to add value to our cus-
tomers through new technologies, 
new processes. We are trying to be 
on the cutting edge of the market in 
the industry,” says Bird. 

Up to Date 
Being on the cutting edge of the 
industry has been a constant at 
Annan and Bird. The company is 
quick to make any investments into 
technology. The most impressive 
investment may be the KBA 205, a 
59x81 six-color large format press, 
with the ability to run plastics, syn-
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thetic papers, foil board and differ-
ent substrates other than paper. 

In addition, they have another 
KBA 47x64, with the same capa-
bilities. They also have a 55x78 
Harris six-color press, a six-color 
41x57 Mitsubishi, a five-color 
41x57 Mitsubishi and a six-color 
29x41 Heidelberg along with a high 
tech laminator and two sheeters. 
Certainly the company has come 
a long way since its start when it 
used a single 44x60 Harris press.   

Bird says investing every few 
years in new technology is part of 
the company’s operational strategy. 

“We grew from day one, we had 
twenty employees to our peak 
three years ago when we had 180 
employees. We’ve invested every 
year, almost every five years we 
invested in new piece of technology. 
We have tried to stay ahead of the 
curve when other guys weren’t buy-
ing. We invest all the time with new 
equipment,” says Bird. 

Part of investing into technol-
ogy is the company’s digital imag-
ing department. This technology 
allows for a streamlined workflow. 
Bird says through the digital imag-
ing department, once a customer’s 
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“�We are committed to finding ways to add value 
to our customers through new technologies, new 
processes. We are trying to be on the cutting 
edge of the market in the industry.” 
-John Bird, President
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file comes in, Annan and Bird will 
output a proof through the tech-
nology and send it out the very 
same day back to the company 
through Fed-Ex. 

Continued growth 
Up until 2008 Annan and Bird 
Lithographers’ sales numbers 
increased every year since the 
company started in 1988. Marking 
the company’s growth is the 
fact it moved from a modest 
8,000-square foot building to its two 
110,000-square foot side-by-side 
locations in Mississauga, ON total-

ing 110,000 square feet. 
No one has benefited more from 

the growth than the Annan and Bird 
employees. Bird says, “We’ve had 
some significant growth which has 
allowed us to move people through 
positions quite quickly. In our 
industry you start out as a helper 
on a press, then move to the feeder 
position then you become the actual 
head pressman. We’ve had people 
in our building go to helper to head 
pressman in six years which is 
quick,” says Bird. 

Bird says there is little staff 
turnover at Annan and Bird. He 

Annan and bird’s management team


